
BRIGHTEN YOUR SKIN’S FUTURE. 
INSPIRED BY CELLULAR SCIENCE.

Discover our most intensive skincare collection, inspired by where it all begins – at the  
cellular science. Artistry LongXevity™ is fuelled by a potent combination of plant-based  

botanicals and clinically proven scientific ingredients, which help activate the skin’s  
own natural energy and abilities to help defy the signs of time.  

Discover more at www.amway.co.za

Terms and Conditions:
Available at Johannesburg facility, contact center and website.



RICH CREAM 

Supports the skin’s natural 
vitality and renewal to help 

improve the look of skin deep 
wrinkles, sagging, texture, 
dark spots and crepiness.  

85% of users say it helps 
reduce the appearance  

of deep wrinkles2

TONER ESSENCE

“Liquid gold-like” formula  
immediately increases  

hydration level by 358%, to 
help improve the look of fine 
lines, texture and radiance.

91% of users say  
it helps soften and  

smooth skin4

EYE CREAM

Offers 360 degrees of  
benefits for the eye area to 

help improve the appearance 
of deep wrinkles, sagging  

and brightness.

81% of users say  
it helps give eyes  

a lifted look3

Discover more at www.amway.co.za

Including  
24K gold and  

diamond powder  
complex

Based on 20 years of research on cellular processes, Artistry 
LongXevity™ uses powerhouse ingredients such as Argan 
Stem Cells and Milk Thistle that work in harmony with 
each stage of the skin’s natural renewal cycle. Plant 
– based botanicals and clinically proven scientific 
ingredients helps activate the skins own natural 
energy to help defy the sign of time.  

POWER UP YOUR SKINCARE AT THE CELLULAR LEVEL

1 Based on a clinical study (Cutometer Analysis, n=33, ages 35–64). A significant portion of participants showed skin characteristics comparable to up to 17 years younger. In-
dividual results may vary.  2 After 2 weeks: In a consumer perception study (CSS/datatelligence Study 76123A, n=112, ages 40–60); 3 After 1 Week Use: In a consumer perception 
study (CSS/datatelligence Study 76123C, n=121, ages 40–60); 4 Based on Consumer Perception Study (CSS/datatelligence Study 76123D, n=125, Age Range 30-60)


